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ABSTRACT

The objectives of this research report were to (1) study the factors which directly and
indirectly influence the intention to use Halal restaurant in Thailand (2) study the relationship
between causal factor of marketing communication, causal factor of service quality and the
causal factor to the country of origin of the product and the brand equity of Thai Halal
restaurants (3) studying the causal factor of marketing communication, causal factor of
service quality and causal factor of the country of origin of the product and causal factor of
brand value to the purchase intention to use Halal restaurants in Thailand of foreigners and
(4) study the guidelines for the development of the potential of Halal restaurants in Thailand
to be credible and attracting foreign tourists to travel to Halal tourism in Thailand. This
research was a mixed research, both quantitative and qualitative. By quantitative research,
questionnaires were collected to 315 foreign tourists who were Muslims and non-Muslims.

Qualitative research was by the in-depth interview 3 Muslim foreign tourists and 2 non-Muslim



foreign tourists, totaling 5 people by accidental sampling. The statistics used for data analysis
were frequency, percentage, average, standard deviation and SEM. The results showed that
the brand equity (BE) was directly influenced by service quality (SQ) country of origin of
Products (COO) and Integrated Marketing Communications (IMC), respectively. The
purchase intention (Pl) was directly influenced by BE, COO, SQ and IMC, respectively, which

was consistent with the results of qualitative research.
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T3 I I a T Wl I28NTAWNITLINIT (Booms & Bitner, 1981; Zeithaml, Parasuraman,
& Berry, 1985) %an31nNuu Parasuraman, Zeithaml W&z Berry (1985) 89uaadlALAK3N
nangundudadldidudadnngndrflduinsiasanleainmisiuigmnin wanaind
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P R AN TAD AN IRDA
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[ o 1%
4.1 ’aagaﬂ'ﬂﬂmaagmammuaanm&l
o 1 dql I =3 dl s v 1 v 1 dl 1

mm’naualumuu Lﬂ%Nﬂﬂ’]?ﬂﬂ‘]&ﬂLﬂU?ﬂUTa%}ﬂﬁ?%qﬂﬂﬂ vl@]LLﬂ Y]ﬂg Uszian
?IQGE;I:@IQULLU‘LIKGUG’]N é”'mmm‘ia’]mamaﬂwmﬁmauﬁq@ ﬂiZLﬂﬂﬁg@ﬂULLUUNBUﬂ’]&J
ﬂ??ﬁ]ﬂ%} PNF RDIUNTNW QWEJ ﬂ’]iﬁﬂ‘]&ﬂ 538$L3@7ﬁ8?ﬁ81%ﬂ5ﬂ‘ﬂﬁ1‘ﬂﬂ LRSS iﬁﬂvl,ﬁ@iﬂ
2 AAd‘o ¥ ¥ 1 1 a v a o A 1 dy
LA ammmml“ﬁ vL@]LLﬂ ANNINND LLE‘]Z?@EJE‘IZG]\‘]@]’]TNLLﬂzﬂWaﬁU’]U@IBVL‘IJH

NN 4.1 f{hmuLLa:é”aya:maa@@lamwuaaumu ﬁi’]LL%ﬂ@l’]&lﬂlﬂﬂaﬂv’Jvlﬂ

ﬁagaﬁl’svlﬂ UIU (AN) Jouay
‘ﬁ'agj

- NIMWURzLIN TS 131 416

- Feelnal Foane 124 39.4

- e 60 19.0
Usslnnuasgaauuuugaun

- WERW 190 60.3

- lailgyadu 125 39.7

]
=4

UDIRITTNAIRD aa"l:n aNTaLN Ei(@

- Jeerapan Phraram 9 44 14.0
- Deven Chef Restaurant 21 6.7
- Yousoup Posshana 20 6.3
- Mira Cuisine 59 18.7
- Yaring Cuisine Halal Restaurant 71 22.5
- Pakasilp 9 2.9
- Arun Pochana 13 4.1
- The Panwa Guesthouse Cafe' 31 9.8
- Pantai seaview 17 54
- Other 30 9.5
334 315 100.0

56



3NN 4.1 BUAETREAZVINABULLUFOUDNY ﬁ‘hLLuﬂmuiagaﬁ"J"Lﬂ GR)

ﬁa;&aﬁ“‘avlﬂ IIUIN (A) SOHGE
Ussinafiaauuuugeunuenduag
- Bangladesh 19 6.0
- Brunei Malaysia 29 9.2
- China 51 16.2
- Denmark 8 2.5
- England 10 3.2
- India 39 12.4
- Indonesia 53 16.8
- Japan 20 6.3
- Pakistan 13 4.1
- Philippines 15 4.8
- Saudi Arabia 2 0.6
- Singapore 19 6.0
- USA 13 41
- others 24 7.6
LN
- 718 184 58.4
- T 131 41.6
Gl 2l
- laa 197 62.5
SR Kig1) 102 32.4
- wino/mE/uenneg) 16 5.1
RIREY 315 100.0
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3NN 4.1 IBURZTREILVINABLNUUFIUDY a‘i'm,uﬂmmia%laﬁavlﬂ GR)

. IIUIN
Toyaria Sauaz
()
014
- Wawnin 25 1 83 26.3
- 26-351 139 441
- 36-451 71 225
- ganin 451 22 7.0
MIAnNEN
- dndduadinen 6 1.9
- ABuNENEA 20 6.3
- PSygned 219 69.5
- gandlSygnes 70 222
sepzmfandululszndlng
- %asnin 6 10aw 109 34.6
- 6 Lhaw 40 12.7
- 31NN 6 LHawua luiin 1 3 41 13.0
- iwnin1d 125 39.7
neladaidon
- @i 10,000 L 35 11.1
- 10,001-25,000 U 125 39.7
- 25,001-50,000 U 115 36.5
- §In91 50,000 UM 40 12.7
9N 315 100.0

PNATHN 1 WU ’ﬂ’]ﬂﬂ’lﬁﬁ'ﬁ’)"ﬂ“ﬁaﬂq\llﬂﬂy’lvlﬂ“lla\‘iQ@IBULLUU&QHQ’]&JYTM?% 315 au

fANIALINIUBNAIN Niag Wui dmsl,muja%i‘lu NIUNNURLLINIUMNG TBLRT 41.6 TBIRINN
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Ao \Tualnal 1Bo9ne Fauazse.4 uaz e euaz 10.0 UszinnvegaauUULROUDTY
wud dulnajidu yadn Jovar 60.3 uaz lilsyadn favaz 39.7 ludusasiuemssa
aveslnefivoungn wuin daulngweuitw Yaring Cuisine Halal Restaurant fagaz 22.5
389898178 Mira Cuisine $8882 18.7 Was Jeerapan Phraram 9 Sagas 14.0 Uszinafiaay
wuugeunwenduay wudl dulngunandulafiide Sousz 16.8 vasatunfe Iu Jauaz
16.2 UAz Bwidn Jawaz 12.4 gaaunvuseuniy wud sulngidudoe daduiauas 58.4
u nd aoaz 41.6 anrumw wud dulngdanuninlan Jouaz 62.5 vaiaianfe
wei99% Sowaz 32.4 uaz nihwmb/uennuay Jewaz 5.1 81y wudn daulnajeny 26-35 1
Jouaz 44.1 s99a9ande wewndn 25 1 Yauar 26.3 uazeny 36-45 U Fawar 22.5 uaz ganin
45 Y50az 7.0 n3dnw wudn samlngaumsAnunzaulSynes Taoaz 69.5 v098940
Ao ganiituudAnw auaz 22.2 UouudAn Faua 6.3 uaz fnadtendne S5wauten
g fawa: 1.9 mznafiondeludsanelng wui dulng andvegludszmalnaannnin
1 1 Janar 39.7 va9a9ande Hounin 6 1iaw Tauaz 34.6 gand 6 Liaw uelifis 1 1 Sawaz
13.0 uae 6 LAaw sasas 12.7 Malddaidan wuit swulnaiinelddaidan 10,001-25,000
U Aeluiasas 39.7 s89a9anfAa 25,001-50,000 UM Faeaz 36.5 §4n1 50,000 UM Tas

NE 12.7 LR @%’]ﬂ’j’l 10,000 U Jouaz 11.1

v ]
4.2 TOYAFDANUFINYBINIIROFIINITARIAULUYIMRINIG (IMC) ABAINNITLINTS
v
(SQ) Uszinaunasiniadnal (CO0) AMAIRLTWA (BE) Wazaaad lalunisiianly

U3n19 (PI) 3ma1m1sana1abwdseinalng

M3 Ewa lE R T WA NI TAN B LINUIZALAMNAAR WY AINITRORITANTARG
LULYSANMT QmmnmIuinms dasimaunasiniiafuen Qmmumuﬁ LRZANAI LD b
ad o

MIMUIMITIwaIvsaaa lulszna lnaananinanls laun dady waza1aawdaaiun
¥1a337% aInTvuazdeaiusda R
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A3 NN 4.2 @iwmﬁmmzmmﬁmLuummgmmaam‘sﬁamimmmmmugstmﬂﬁ (IMC)
maﬁmmmimmamaﬂm

MIROFINIANALLUYIUINT (IMC) X SD  AUANUAALAL

You already interested in product and when  3.85 1.060 4N

you see brand advertise. It will stimulate you

needs.
Advertising is important by informing a brand  3.99 1.071 4N
Public relations make you always aware of  3.86 1.051 4N

new brand products

You are interested in tracking news release  3.71 1.051 4N

for this brand.

You always got mailing or handbill from this  3.58 1.113 4N

product brand

Always pay attention when the product brand  3.72 1.068 4N

is presented by social Medias.

If the promotion of product is always  3.73 1.143 4N
interested, you will engage with product

brand.

This brand offers you more an incentive to  3.65 1.116 4N

encourage your attention then action.

You are engaged with product brand when  3.61 1.090 4N

have salesperson display it to you.

You are likely to get some product 3.59 1.071 47N
information before make decision and you
are looking for salespersons around product

shelf.

pRLY 3.73 0.896 1N
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wamsﬁﬂmﬁayamumiwﬁ 4.2 LLamlﬁLﬁu'h;E@ammuaaumwﬁs:ﬁumm

A

Aaiiu d1u IMC lasminagluszduann (X= 3.73, S.D = 0.896) \ila

A

NG Rz IeLnn
WRIWUI1 Advertising is important by informing a brand ﬁ@hmﬁ&lfﬁd g4 (X= 3.99, S.D =

1.071) fivzauainudaiinagluizduuin uaz You always got mailing or handbill from this

product brand fidiaduasga (X= 3.58, S.D = 1.113) Hwzauanuaaiuagluszauann

A1 4.3 Aladsuazaw deIlURINATIIRVBIRUAINANTLINT (SQ) NUaIM1IINAN

ludszinelng
AMNINANTLINNT (SQ) X SD  AUANUAALAL

The employees of Halal restaurant are  3.64 1.282 4N
friendly.
The employees of Halal restaurant are polite 3.66 1.217 4N
The employees of Halal restaurant are willing

3.53 1.219 4N
to provide me with advice and assistance
The employees of Halal restaurant are skilled  3.52 1.208 4N
workers and solve my problems
The employees of Halal restaurant are
knowledgeable  when  answering my  3.51 1.224 4N
questions
The employees of Halal restaurant are  3.54 1.255 4N
professional and well trained.
The noise level in the Halal restaurant is  3.52 1.211 4N
reasonable

3.52 1.222 4N

The space in the Halal restaurant is adequate
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SD  2AUANNAALAL

ATNWNIILINT (SQ) X

The Halal restaurant provides adequate
physical facilities such as seating or rest 3.56 1.213 4N
rooms for all of their customers
The Halal restaurant has convenient car 3.47 1.198 4N
parking for their customers.
The attitudes of other customers do not 3.61 1.182 4N
disturb me in the Halal restaurant.
| am not disturbed when other customers

3.63 1.204 4N
interact with the employees in the Halal
restaurant
Problems such as poor service quality or

3.51 1.155 4N
customer complaints are solved quickly with
simple procedures.
The Halal restaurant always responds 3.49 1.171 4N
promptly to my requests.
The Halal restaurant provides accurate 3.57 1.175 4N
billing

3.55 1.184 4N
Payment of the invoice is convenient.
The Halal restaurant fulfills its customer 3.55 1.173 4N
commitments
The Halal restaurant knows that my privacy

3.46 1.160 4N
is important to me

R LY 3.54 1.031 AN

Namsﬁﬂm*’ﬁagamwmsnﬁ 4.3 LLﬁ@diﬁ/Lﬁu'ﬁ"llﬂ/@]BULLUUﬁaUﬂWNﬁit@TﬂﬂQWN

AALAL AUAUWNINNITLINIT (SQ) I@mwa%i‘lmz@”umﬂ (X=3.54, S.D = 1.031) L4
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WAINTUGRZUIZLNNUAIWLIN The employees of Halal restaurant are polite ﬁmmﬁﬂgaq@

(X= 3.66, S.D = 1.217) Hlwzauanudaiiuagluszauain uaz The Halal restaurant knows
that my privacy is important to me ﬁﬁﬂL%ﬁUﬁﬂﬂg@ (X= 3.46, S.D = 1.160) H3zauainy

ﬁmﬁua%ﬂm:ﬁumﬂ

a1 4.4 eadouszdrudssuninasgwvesdisnaunasiniiafua1suemisenans
(c00) ludszinelng

Uszinaunasniia®uan (CO0) X SD  AUANUAALAL

1. My confidence on halal logo is depending 3.63 1.284 4N
on the logo COO

2. Credibility of halal logo is depending on 3.56 1.225 4N
its COO

3. | only trust logo originated from particular 3.41 1.234 tunand
countries
Pty 4.10 1.115 NN

Namsﬁﬂmﬁagamwmﬁaﬁ 4.4 LLﬁ@dlﬁLﬁujﬂﬁgﬂauLLUUE\’(aUﬂ’mﬁi%ﬁJﬂ’l’m
Aauan dudszinaunsaiuiiafudn (Co0) lasmuagluszduuin (X= 4.10, S.D = 1.115)
aRasmudasszinnudawuin My confidence on halal logo is depending on the logo
CcOO0 ﬁﬂ"uaﬁﬂgaq@ (X= 3.63, .0 = 1.284) fizauanudaiiuagluizauann sasadanaa
Credibility of halal logo is depending on its COO fidtaas (X= 3.56, S.D = 1.225) d3za1l
mmﬁ@l,ﬁua%igl,m:@”umﬂ &% | only trust logo originated from particular countries feady

wonga (X= 3.41, S.D = 1.234) dszauanudaiuagluszauiunand
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a13497 4.5 Aafouazdudoiluu1nIIINIIRUAMLIUG (BE) Iuarmisanataly
Uszinelng

qm@humu@i‘ (BE) X SD  AUANUAALAL

—_

| feel good when | dine in this halal 3.64 1.221 4N

restaurant brand

2. This halal restaurant brand makes me  3.66 1.232 4N
happy

3. This halal restaurant brand gives me  3.63 1.139 4N
pleasure

4. The customers who dine in this halal 3.54 1.187 4N

restaurant are very much like me

5. The customers who dine in this halal  3.42 1.129 4n
restaurant reflect the type of person |
would like to be

6. The customers who dine in this halal  3.53 1171 4N

restaurant are very much like the person

| admire
7. | am aware of this halal restaurant brand.  3.58 1.196 4n
8. | am familiar with this halal restaurant  3.50 1.185 4N
brand
9. | can recognize this brand among other  3.47 1.171 4N

halal restaurant brands

10. This brand has an attractive logo 3.47 1.138 4N

11. | like the logo of the brand 3.43 1.190 4N

12. | like the colors of building or interior 3.18 1.233 1Unans
EREY 3.51 1.016 an
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Namiﬁﬂ‘iﬂ’]ﬁayamumi’mﬁ 4.5 LLﬁ@GlﬁLﬁ%jqﬁé/@laULLﬁJﬁJﬁaﬂﬂ’]Nﬁiz@wﬂﬂjqu
AauAn du quduuIue lasmuagluszduann (X= 3.51, S.D = 1.016) HaRansanuaas
U32LANURIWUIN This halal restaurant brand makes me happy ﬁ@hmﬁ'ﬂgdq@ (X=3.66, S.D
= 1.232) Jvzauadudaiinadluszauunn uaz I like the colors of building or interior

Aadpianga (X= 3.18, S.D = 1.233) dxzauanudaiuagluszauiunans

a137197 4.6 dadsuazanidosuuniasgiwaasnuaslalunislduinig (P) Suerwns

Faabulsznalng
anuadkalunsltusns (PI) X SD  IAUANNUAALAL
1.1 am ready to buy “Halal” certified 3.66 1.232 4N

products in future

2. While Purchasing items of daily use, |  3.58 1.209 4N
prefer buying “Halal” certified products

3. | prefer to buy “Halal” certified products  3.49 1.260 4N
even when the brand is not very popular

4. | buy “Halal” certified products even when  3.51 1.219 4N

the brand is slightly expensive

LY 3.56 1.127 N

Namsﬁﬂmﬁagamwmsnﬁl 4.6 uzasliiiuindasuuuuseuniudszauainy
Aaifin sruanuaslaldusnig (PI) lagyanagluszaunin (X= 3.56, S.D = 1.127) \ie
NAINTMILARzUTZLANURINUIN | am ready to buy “Halal” certified products in future &
@i']Laﬁsgoq@ (X= 3.66, S.D = 1.232) Hlzauanufaiuagluszduann sasa9u1da While
Purchasing items of daily use, | prefer buying “Halal” certified products ﬁﬂ"lmﬁlﬂ (X= 3.58,
S.D = 1.209) waz | buy “Halal” certified products even when the brand is slightly expensive
ﬁﬁ’]Lagﬁl ()_(= 3.51, S.D = 1.219) ANNRIAL &% | prefer to buy “Halal” certified products
even when the brand is not very popular ﬁmmﬁaﬁauq@ (X= 3.49, S.D = 1.260) {i32QU

mmﬁmﬁua%ﬂmz@ﬁmn
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a9 4.7 dade adwmdsauninasgiu aud wezaulas vesnnIFasINIANIA
LULUYIINIT (IMC) AMMWNIILINIT (SQ) dazinaundsinfiadudl (COO) qmduy
UG (BE) kazAnuadbalunstusnng (P) uaiwnsananaes g

R X S.D Sk Ku
1. mi?}amimmm@Lmuymnms(lMC) 3.73 | 0.896 | -1.190 | 1.589
2. AMMWMILIMT (SQ) 354 | 1.031 | -1.088 | 0.703
3. Usnaunasniiaguan (COO) 3.53 | 1.145 | -0.799 | -0.064
4. QUALUIUG (BE) 351 | 1.016 | -1.033 | 0.538
5. anuailalumsldusnis (PI) 3.56 | 1.127 | -0.761 | -0.110

INANINN 4.7 WU miﬁamimma’mLmuyirmms(lMC) auadlalunsld
UIN13 (PI) Qmmwmsu?ms (SQ) Yrzinaunadniaguwan (CO0) Qm@humuﬁ (BE) 4
AR 3.73, 3.56, 3.54, 3.53 WAY 3.51 ANAIAL

o A A, & ' =< o AaA . A

AEIDEIUUNIATFIN TA1adnd 0.896 DY 1.145 TRapNAA g I TuIUUINATTIN

A 1 o a a v s dld 1 ni v = di

5959 fa Uszinaunasriniiiofuen (COO) thdpndandoaunnesgiuieoga Aa nIFeas
MIAMNALLLYIANNT (IMC)

dl a 1 dl > 1 Qs 1 A dl

WaRasmaIwdustuwniaIgwueddads wudndaspsaiulngldndssiun
Va3 IutounIalnalALIn LLamdﬁﬂafﬁ'ﬂmmﬁﬁmsm:mwaﬁagavlmmmmﬁ'umnﬁfn

fniudanunl woihdmenusasfisdulngisnsucnizasuse siiidiag

\ = A o & o A & o o

LRI -1.190 D9 -0.761GII\‘1L‘f]uvl,ﬂ@]’lll‘llE]@ma\‘]LiUE]W]WIJENﬂ’]TJLﬂi’]xﬁ“llaﬂa@ilﬂa&lﬂ’li
Tas9a3s I@mlﬁﬂmmuén%gﬂmaaﬁﬁ
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Y ¥ o o A 1 & =) Y A
4.3 mamummzwaagmauLmnaaumﬂmsmﬂmﬂﬂmNamam'l&lm‘lmaan‘hmsms

v
Fwamsanaialnilszinalng

NN 4.8 UIBUALIDLAZVD EE@] auuUuRaUNN I wNTRMELB L NFINAFaANNAILD

= v A U
RN MUINIIIIREIWITENANa bl Seind ne

IERH U (Aeey)  Jouaz
Branding of the Halal restaurant 56 11.2
Country of origin of the Halal restaurant 78 15.7
Marketing communication to customers 75 15.1
Reputation of the Halal food 71 14.3
Service quality of the Halal restaurant 129 25.9
Certificate of Halal food 89 17.9

334 498 100.0

HANITAN B TaYAAINA1T197 4.8 ugadliiinin aavuuusauniudiulng
Lian@ay Service quality of the Halal restaurant $147% 129 §naay Aalduiasas 25.9
J898901A8 Certificate of Halal food 41474 89 fnaay Aaldusasaz 17.9 uazd1windiaay

Weugafa Branding of the Halal restaurant $1u3u 56 ey Aaiuiasas 11.2

Aa &R o A, ' <& A v A o
4.4 MINATERDITALNFINAGAANNAS L AT an I FUS AT MaInITaNaa bl e ina
Ing
a 6 % d' ' ' 3 = Y A %
MIAATITRIATUNFINAGaAINAI LD AT RN MUSAN TR rITaNaa bl ssinea
Iny ;ﬁﬁ‘i’ﬂﬁﬁw‘i’aLLiJiﬁz%'am@]"L@Tﬁ'd 5 @21UT N1ATIIFOUAULRNIZRNUDILNNATAS
angunus lasldaraailnioes-luieas-aead (Kaiser-Meyer-Olkin Measure of Samping
= A ' o ' A oA a a
Adeqacy : KMO ) T39a23UA0INNT1 0.50 LasOININIT 0.80 D91QNIN (RNLNYIG Nwan

o o

2539 81491u AN winKas 2549 160) LLazA" Bartlett’s of Test of Sphericty AT EA Y

v

NIFRANTZAY .05 UNHa a9013197 4.9
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TN 4.9 NANNTATIVROLANULRNERUVDILNNAINDIRFNNUTIZHIN90 U THI wnale

KMO Bartlett’s of Test
aauly L A lean fn fnlaanms
ANNLRANZEY _ 3 _ 5
MIANATLH | 1RANzEY ATIEN
andssanale s 31NN71 0.50 P=0.00
i (81NN71 0.80 & 0.871 P< .05 (X?=1125.662,
4N) df=10)

NNANTHN 4.9 wudn arasdhlnires-luiues-aaad (Kaiser-Meyer-Olkin Measure of
Samping Adegacy : KMO ) {ft¥inny 0.871 4In91 0.50 wazen Bartlett's of Test Ana&AwY

aad et 1 s a o a e @ 6 a °
NWIDNANIZAU .01 LLK@N’N@]’JLL‘]J?E‘NLT]@IVL J 5 @]’JLLﬂiNﬂ’)’]NﬁNW%'Eﬂ%L%&Htﬁ&l‘ﬂ"ﬂzu']vlll

a 6 v o = aa
ALAINTHA UINL@]&IU?LLﬂ?Nﬁ’] Li’ﬂzﬂ‘ﬂ’]dﬁﬂ@

P 1 e a a% e o 6 o A, ' & A Y Aa
§137139N 4.10 LL&@]\‘iﬂ’]ﬁNﬂiZﬁﬂﬁﬁ%ﬁﬂJW%ﬁTﬂdﬁﬁ]ﬁ]EI‘Y]E‘NNE‘]@]8@]’]7&]@101’%1%7’]’]5Lﬂaﬂl“ﬁﬂiﬂﬁi

Auwavrsaanalulszineling

IMC SQ COO BE PI

IMC 1.00 - - - -

SQ .519** 1.00 - - -

COO .460** .699** 1.00 - -

BE A82** 811 T77 1.00 -
PI 434 .733* 767 .808** 1.00

*FIraunpEANIIFDANIZAY .05

“*JIraUny AN IIFHANIZAU .01

{ > =Y QF Q Qs > 4 =)
INAITNN 4.10 HANITATIVFAUARNUTEANTIRFUNUTLULL NS LUaNINTI

R Lt 6 1 a o L 6 1 Qs [ 1 R Lrd 6 1
ANNFUNUTIWTINWL s A uERRBEFIgawing 0.811 udanuaunusznig SQ
Ny BE LLa:ﬁﬁﬂaﬂué'uw”uﬁﬁﬂq@whﬁ'u 0.434 L WANIAMUIFUNWIIZHING IMC NU Pl tia

NIVTHITILAILUIWUIT IMC HaMUFUNUTNIIUINALY SQ COO BE uaz Pl at1dd
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WA YNIIFDANITAD .01 SQ FANMVFNWUTNINLINAL COO BE Uaz Pl agilinusamy
N19&0& .01 COO FAMUFUNUTNIIUINAY BE uae Pl agnsdipdranniiaia .01 BE §

AMUFUNBINLINAY Pl agelitdayniaaiia o1

4.4 MINANLABNTNANIIATI (DE) BNnBWan198eu (IE) wazdninasiy (TE) vaitaasn

fanadannuaslalunmsidenlsusnis (Pl) SHuarrsanaaludsznalng

a & W 0/ . o o 6
ANNITIATZALTWNNIT298 (Path analysis) Iumim’maaugmmummauwuﬁ

a9anaInasanIuadla lunITtianltusnIInaIvTanaalwlszinelng Vl,@i”gﬂl,mmm:

a [

ANRDAAININN 4.1 BWATANTNN 4.11 — 4.12 a9%h

IMC

45 SQ

Ccoo

A o o ¢ o A, ' & v a o
MW 6 ANUFUNWTUATUNFINAADANNAILD INITEITUSNNTIIRaIMITENa A Ll S Lne

Tne
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{ =) =) =) =) v a = 1 L a Qr
#1319 4.11 aNTWan19asd (DE) Bntwanivaad (IE) antwatial (TE) uazAaudszand
snaNNUsNRgMiaiaed (R?) vasadpnidnadeninualalunmsidenlduimsfueinie

aaludszndlng
RISIRpF aautlsanu
BE Pl
DE IE TE DE IE TE
IMC .030 .000 .030 -.005 .013 .008
SQ 513 .000 513 .164 .219 .383
COO 404 .000 404 .323 A72 495
BE .000 .000 .000 426 .000 426
R? 0.74 0.71

**d o @ o N AAd‘ o
VEAURIRIAYNIIFOANIEAD .01

{ a = =) =) v =) =) 1 L =) Q€
@13190 4.12 BNEWan19ass (DE) Bndwaniidaw (IE) 8ntwatia (TE) wazagulseand

sndunuInRawiaIed (R%) sastadpndsnadaninuailalunsliuimueimsaas

Tudseinalne

aautlsanu aauiladae R? DE |IE TE

BE IMC 0.74 .030 .000 .030
SQ 513 .000 513
COO 404 .000 .404
BE .000 .000 .000

Pl IMC 0.71 -.005 | .013 .008
SQ .164 219 .383
COO 323 A72 .495
BE 426 .000 426

ANANTIN 4.11 LA 13NN 4.12 BE LeTUANTWAN OIS IaNawIadanInaan
v 1 L= = QFQ =) 1 Q
I liUvskas fa SQ COO uaz IMC JaNaulIzANTANTWALNNY 0.513 , 0.404 WAT 0.030
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ANEAL Lﬁaﬁmimﬂaé’sﬁﬁﬁﬂﬁwasmgaq@ﬁa SQ COO uaz IMC fisnauis=ansanswa
0.513 , 0.404 W@z 0.030 Pl l@3uanTwanisasasosanuwiadndnaannuinlurites fe
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6 pages Research Questionnaire
“FACTORS AFFECTING PURCHASING INTENTION OF THAI HALAL RESTAURANTS OF
BOTH MUSLIM AND NON-MUSLIM FOREIGN CONSUMER”

Please check v on the best answer

Part 1 Respondents information

1. Your home address
[IBangkok and vicinity
2. You are

CIMuslim [ INon-Muslim

[JChiang Mai, Chiang Rai

[ JPhuket

3. Your favorite brand of Thai halal restaurant

[] Jeerapan Phraram 9
[] Mira Cuisine

(] Arun Pochana

L] Other (indicate)............cccevcueeeeeee.

4. The country where you came from

[] Bangladesh [] Brunei Malaysia

[] India [] Indonesia

[] Saudi Arabia [ Singapore
5. Gender

L] Male [] Female
6. Status

O Single O Married
7. Age

[] Less than 25 []26-35

8. Education

| Deven Chef Restaurant
[ Yaring Cuisine Halal Restaurant

| | The Panwa Guesthouse Cafe'

" I'Yousoup Posshana
(] Pakasilp

" | Pantai seaview

[IChina [ IDenmark [ England
(] Japan [] Pakistan [ Philippines
[JUSA [others (Pls indicate).....................

1 Widowed / divorced / separated

| 36-45 | More than 45
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[] Lower than secondary school [ ] Secondary school

[ ] Bachelor L] Higher than bachelor degree
9. Time to live in Thailand

[] Less than 6 months [] 6 months

[J More than six months but less than one year [ Longer than 1 year
10. Average income per month

[ Less than 10,000 baht [ 10,001-25,000 baht

[] 25,001-50,000 baht [J More than 50,000 baht

Part 2 Integrated Marketing Communications (IMC)

Level of Opinion

IMC dimensions Most Much Mediu Less Least

) (4) m (3) (2) (1

1. You already interested in product and when you see

brand advertise. It will stimulate you needs.

2. Advertising is important by informing a brand

3. Public relations make you always aware of new

brand products

4. You are interested in tracking news release for this

brand.

5. You always got mailing or handbill from this product

brand

6. Always pay attention when the product brand is

presented by social Medias.

7. If the promotion of product is always interested, you

will engage with product brand.

8. This brand offers you more an incentive to encourage

your attention then action.

9. You are engaged with product brand when have

salesperson display it to you.
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Level of Opinion

IMC dimensions Most Much | Mediu Less Least
(5) (4) m (3) (2) (1)
10. You are likely to get some product information
before make decision and you are looking for
salespersons around product shelf.
Part 3 Service Quality of Thai Halal restaurant
Level of opinion
Service quality Most Much | Mediu Less Least
(5) (4) m (3) (2) (1)

The employees of Halal restaurant are friendly.

2. The employees of Halal restaurant are polite.

3. The employees of Halal restaurant are willing to
provide me with advice and assistance.

4. The employees of Halal restaurant are skilled
workers and solve my problems

5. The employees of Halal restaurant are
knowledgeable when answering my questions.

6. The employees of Halal restaurant are professional
and well trained.

7. The noise level in the Halal restaurant is
reasonable.

8. The space in the Halal restaurant is adequate.

9. The Halal restaurant provides adequate physical
facilities such as seating or rest rooms for all of their
customers.

10. The Halal restaurant has convenient car parking for

their customers.
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Level of opinion

Service quality Most Much | Mediu Less Least

() (4) m (3) (2) (1

11. The attitudes of other customers do not disturb me

in the Halal restaurant.

12. | am not disturbed when other customers interact

with the employees in the Halal restaurant.

13. Problems such as poor service quality or customer
complaints are solved quickly with simple

procedures.

14. The Halal restaurant always responds promptly to

my requests.

15. The Halal restaurant provides accurate billing.

16. Payment of the invoice is convenient.

17. The Halal restaurant fulfills its customer

commitments.

18. The Halal restaurant knows that my privacy is

important to me.

Part 4 Country-of-Origin of Halal restaurant (COO)

Level of opinion

Country-of-Origin of Halal restaurant (COO) Most Much | Mediu Less Least
(5) (4) m (3) (2) (1)

1. My confidence on halal logo is depending on the

logo COO

2. Credibility of halal logo is depending on its COO

3. | only trust logo originated from particular countries
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Part 5 Brand Equity

Level of opinion

Brand Equity Most Much | Mediu Less Least
(5) (4) m (3) (2) (1)

1. | feel good when I dine in this halal restaurant brand

2. This halal restaurant brand makes me happy

3. This halal restaurant brand gives me pleasure

4. The customers who dine in this halal restaurant are
very much like me

5. The customers who dine in this halal restaurant
reflect the type of person | would like to be

6. The customers who dine in this halal restaurant are
very much like the person | admire

7. 1 am aware of this halal restaurant brand.

8. | am familiar with this halal restaurant brand

9. | can recognize this brand among other halal
restaurant brands

10. This brand has an attractive logo

11. | like the logo of the brand

12. | like the colors of building or interior

Part 6 Purchase Intention

Level of opinion
Purchase Intention Most Much | Mediu Less Least
(5) (4) m (3) (2) (1)

1.

| am ready to buy “Halal” certified products in future.

2. While Purchasing items of daily use, | prefer buying

“Halal” certified products

3. | prefer to buy “Halal” certified products even when

the brand is not very popular
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Level of opinion

Purchase Intention Most Much Mediu Less Least

() (4) m (3) (2) (1

4. | buy “Halal” certified products even when the brand

is slightly expensive

Part 7 Recommendations

1.

Please choose the important issue impact to your purchase intention of Thai Halal restaurants’
foods and services (You can choose more than 1 choice)

[] Branding of the Halal restaurant

[] Country of origin of the Halal restaurant

[] Marketing communication to customers

[] Reputation of the Halal food

[] Service quality of the Halal restaurant

[] Certificate of Halal food

Please recommends to the Halal restaurant ownership. What is the characteristics of the best

Halal restaurant that you want?

Thank You very much for your support
Thai-Nichi Institute of Technology

(Academic Institute)
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