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Factors Influencing the Decision to Lease Office Space in

Aged Office Buildings: A Case Study of the Wireless Road Area
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ABSTRACT — This research aims to: 1) examine leasing
behaviors in aged office buildings on Wireless Road; 2) identify
tenant profiles; and 3) analyze marketing factors. Using a census-
based approach on 100 companies in buildings 2 20 years old, data
were analyzed via SPSS (Frequencies, Mean, S.D., and Multiple
Regression). Results show most tenants are SMEs (50-200
employees) in the trade/service sectors, primarily located at GPF
Witthayu Towers. Key decision-makers are procurement or office
managers. Significantly, building age, Wireless Road location, and
facilities influence decisions (p < 0.05), while the 7Ps marketing mix

and perception factors show no significant impact.

Keywords — Bangkok Metropolitan Region: BMR, Central

Business District: CBD
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