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A Study on Satisfaction and Purchasing Decision of Smart Health and

Behavioral Sensor Innovation
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ABSTRACT — The objectives of this study were to 1) the
satisfaction and factors influencing purchasing decisions for smart
health and behavioral sensors among Japanese users; and 2)
evaluate market feasibility and purchasing decisions in Thailand.
Adopting a qualitative approach, semi-structured in-depth interviews
and focus groups were conducted with 41 key informants (11
Japanese, 30 Thai). Data were analyzed using content analysis.
Findings reveal that Japanese users exhibit high satisfaction due to
emotional value and proxy-based services, with decisions driven by
recommendations from proxy organizations. In Thailand, purchasing
power rests with working-age children, willing to pay monthly
subscriptions of 500-1,000 THB. Thai consumers prioritize user
reviews over influencers. Meanwhile, Thai elderly value privacy and
a sense of control, making non-camera sensors the optimal choice,
provided physical showrooms are available for testing. Strategic
recommendations for the Thai market emphasize creating a

comprehensive service ecosystem, targeting the B2B2C segment
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through nursing homes, and integrating 24-hour emergency
response centers. Ultimately, this innovation serves as a silent
assistant in Japan, whereas in Thailand, it functions as a symbol of
filial piety, enabling children to ensure their parents' safety and gain
peace of mind.
Keywords — Satisfaction, Smart Health and Behavioral Sensor

Innovation, Purchasing Decision
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